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WHEN YOU NEED IT,
WHERE YOU NEED\IT.

THEMISSION  «
THAT GIVES OLI
THE EDGE OVER
ITS COMPETITORS

As a global player in industrial vibration technology,
with 4 manufacturing plants and 22 trading subsidiaries
in 2021, it is OLI's goal to provide excellent value
to our worldwide net of customers.

WORLDWIDE

4

OLI MANUFACTURING PLANTS

22

OLI SALES OFFICES

The key centrepiece of OLI's business strategy
is rapid stock delivery, any time,
any place in the world.
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OLI's paramount objective is to establish a mutually beneficial relationship with our customers, who are a
key influence in shaping the company’s business model. Meeting the customers’ needs is a priority, achieving
a trustful partnership is the reward.

By supplying competitive high quality products for wide-ranging applications, OLI combines performance
and reliability by adapting to the ever-changing market. A strong believer in innovation, OLI is constantly
striving to be ahead of the curve.
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OLI has been committed
to delivering market-oriented products
since its foundation in 1961.

Specialising originally in immersion
vibrators for concrete consolidation, the
1980s saw the company begin production
of electric and pneumatic external
vibrators, which would go on to become
OLI's main products and would account
for 70% of the sales by the early 1990s.
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Acquisition by Wamgroup,
known for its stature in the bulk solids
| handling & processing industry.

The opening of affiliates across the
globe was the next step, the first
foreign subsidiary being set up in
China, while more branches in other
continents soon followed.

OLI has been head-quartered in
Modena, northern Italy.

OLlis the world's top selling company
of vibrating motors.
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Acquisition of Visam, Italian manufacturer
of electric vibrators since 1994.

Visam has been dedicated to designing,
manufacturing and marketing a full

range of vibrating motors with top quality
materials and components.

Wolong Group has become OLI's
major share holders.

Acquisition of Covibra, Italian
manufacturer of high frequency
pneumatic vibrators.
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CUSTOME
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““when it comes to assistance infinding the most suitable solution to each individual customer’s
- reqtjestx_
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Excellent customer service is of pivotal importance at OLI: the company guarantees order
processing within 24 hours, as customers worldwide can enjoy access to the same high quality
product and servicésy

With its skilled sompetence and valuable knowledge of the industry, OLI is a credible expert




ELECTRIC VIBRATORS SOLD YEARLY

PNEUMATIC VIBRATORS SOLD YEARLY

ACTIVE CUSTOMERS

EMPLOYEE IN 5 CONTINENTS
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A constant increase in sales turnover and a duplication of.the, globat'workforce within.five years are‘indisputable proof of OLI's rapidigrowith.

Making business simpler for customers while going'global with a first=elass product has proved successful in making OLIthe world's top selling company of
electric vibrators.

PEOPLE AT CUSTOMER SERVICE
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All of OLI's wide range of products are market-oriented and can be used
in numerous fields of application.

The main focus of OLI's business is electric vibrators, which are designed
and produced by the INDUSTRIAL VIBRATOR Division.

The FLOW AIDS Division offers a comprehensive range of electric and
pneumatic vibrators to solve any problem of flowability.

OLI's CONCRETE VIBRATOR Division includes converters, electric and
pneumatic vibrators for reliable and efficient concrete compaction.



OLI’s involvement in numerous industries affords the company knowledge of a great variety
of applications. The wide range of products, special care about customers’” demands and
a long-standing experience are all crucial factors in determining the company’s success.

BUILDING AND CONSTRUCTION

QUARRY AND MINING

CONCRETE AND ASPHALT

FOOD AND AGRICULTURE

OIL INDUSTRY

FOUNDRY AND STEEL INDUSTRY
ENVIRONMENTAL TECHNOLOGIES

WASTE WATER TREATMENT

HEMICAL AND PHARMACEUTICAL INDUSTRY
PLASTICS PROCESSING
CERAMICS

AREAS OF APPLICAT
NO LIMITS




rvice of the highest standard to it§ customers, which means
e company s main areas of focus.

alises in designing efficient, reliable 8hd s e solutions backed up by
y management. .




OLl is a keen advocate for innovation in a highly competitive global market. |

The company’s R&D department focuses on the development of cutting-edge technologieé towards-advanced
solutions. =

. Products smaller in size and lighter in weight yet higher in performance and lower in energy consumption are
~the tangible result of OLI's constant commitment to offering the best deal on the market.
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OLI GROUP
BRIDGING DISTANCES

OLI is based on a business approach shaped by efficient teamwork and strong
internationalisation, with a large number of manufacturing facilities and trading
subsidiaries located on all continents.

All business strategies are defined with a global mindset and implemented locally
through our own network, close to our customers.




e step ahead ©

' " loday we provide our customers with state

h! The blueprint'for the next generation of produ-cts IS a r_éy-i'n- our mind.
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www.olivibra.com
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